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Strong growth in all financial metrics

Revenue

$314.8m

+20%

1. From core operations (excludes share of losses from associates and gain from sale of business and inve
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EBITDA'

$185.9m

+29%

NPAT

$121.0m

+28%

nts

91.9¢
+28%

Interim dividend

36.0¢

+22%

@ REA Group



Half year highlights

realestate.com.au is Clear #1

« iProperty Group acquisition RS Wi
A RNAL

- Australian depth revenue +33% PN TGN T
- R d N4 N4

) / Tol I N 7N

» +38% Developer top tier product RN P
AIOIO

Sm App downloads® VN N

1. Source: Google Play and iTunes, Total Downloads to January 2016.
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realestate.com.au - Clear market leader

More than twice the visits of
#2 site’

Most popular property app’

IL

e 4. /X more Buy section visits’
* 95% of properties for sale’
| * 85% share of time on site’

1. Source: Nielsen Online Market Intelligence Home and Fashion Suite average monthly visits for the audited sites of realestate.com.au compared to domain.com.au for the half year ended 31 December 2015, excludes apps. 2. Source:

Experian Hitwise data December 2015 showing visits to Buy vs News section on realestate.com.au compared to domain.com.au. 3. Source: CoreLogic Online Market Analysis. Average of new properties listed for sale online, for the half

year ended 31 December 2015, versus the nearest competitor nationwide. 4. Source: Nielsen Online Market Intelligence Home and Fashion Suite share of combined minutes for the audited sites of realestate.com.au compared to REA G roup'
6 REA G roup half year results domain.com.au for the half year ended 31 December 2015, excludes apps. *Source: As at 5 February 2016, realestate.com.au is the most used property app in Australia (Nature Brand Tracking. Sample of 2,205 people. Sept-Dec 2015)

and the only property appin Australia to report 5 million downloads.



realestate.com.au - Australia lives here

Largest and most engaged audience

realestate.com.au

Visits
Average monthly traffic 42 . Om

to realestate.com.au’

#2 Property Site

20.3m

Outperforming
the competition

2.1x

Share of time 0
Share of combined minutes 85 A)
spent on realestate.com.au

and the #2 property site?

15%

5.6X

1) pd o=

Ev?glge\n/wloen\tlr\\ll?l 880 . 8 m

164.4m

5.3X

1. Source: Nielsen Online Market Intelligence Home and Fashion Suite average monthly visits and average monthly page views for the audited
sites of realestate.com.au compared to domain.com.au for the half year ended 31 December 2015, excludes apps. 2. Source: Nielsen Online
Market Intelligence Home and Fashion Suite share of combined minutes for the audited sites of realestate.com.au compared to
domain.com.au for the half year ended 31 December 2015, excludes apps.
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realestate.com.au - Australia’s most popular property app*

* 5 million app downloads!
* 49% app visits growth YoY?

e 28% app downloads growth YoY?

1. Source: Google Play and iTunes, Total Downloads to January 2016. 2. Source: Adobe SiteCatalyst average monthly visits for the audited app for realestate.com.au for the half year ended 31

December 2015. 3. Source: Google Play and iTunes downloads at 31 December 2015 and 31 December 2014. * Source: As at 5 February 2016, realestate.com.au is the most used property app in -
Australia (Nature Brand Tracking. Sample of 2,205 people. Sept-Dec 2015) and the only property app in Australia to report 5 million downloads. REA Group
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Driving audience where it counts

More people looking: More engaged audience’

Site visits realestate.com.au

realestate.com.au

lelelelelElelEl 420m
No.2 property site

@eAE 20.3m

No. 2 property site

89%

More properties’

m For sale section = News section
realestate.com.au

{o} {8t {6 1ot (&} &t @ B 2t € 95%

No.2 property site

666 aeaa 7%

1. Source: Nielsen Online Market Intelligence Home and Fashion Suite total traffic for Audited sites for the realestate.com.au compared to domain.com.au. for
the half year ended 31 December 2015, excludes apps. 2. Source: CoreLogic Online Market Analysis. Average of new properties listed for sale online, for the
half year ended 31 December 2015, versus the nearest competitor nationwide. 3. Source: Experian Hitwise data December 2015 showing visits to Buy vs News
section on realestate.com.au compared to domain.com.au.

9 REA Group half year results @ REA GrOUP.



Strategy for continued growth

Deliver the best
digital real estate
experience

10 REA Group half year results

Compete in
adjacent markets

Develop network
of world leading
property portals

@ REA Group



Innovation

= @ eestteconss

Find an experienced agent
to sell your property

Agent Search

Showcasing agent and
agency sales performance

to prospective vendors

11  REA Group half year results

511 Church St Richmond Vic 3121

$1,100,000 - $1,375,000

Price Lookup

Making it easy to search
price estimates and sales
history for any property in

Australia

10155 AM

Suggested For You

New properties, just for you

See how it works

Suggested Properties

Suggesting properties to
consumers based on their

interests and search criteria

e Toiss ® s5aAM 7 orm-

= My Property

.‘ 511 Church St Richmond Vic 3121

$870,000 - $1,100,000

Claim My Property

Providing industry-leading data
and insights to help property

owners stay informed

@ REA Group



International network

55?!.333355“""3“ 0 casa.it’ m@ve

20% investment

(@) realcommercial.com.au (®) immoRegion.fr
realtor.com
() atHome.de
o iProperty Group @ atHome.lu

22.7% investment

@ atOffice.lu

12 REA Group half year results @ REA GrOUP.



International highlights — South East Asia

GoHome.com.hk

Hong Kong's No.1 Property Website

%R |

Find Properties... O,

Property Login/ New
News Register Property

Qo A =

Nearby Residential Serviced
Properties For Sale/Rent ~ Apartment

1. Source: iProperty Group Ltd ASX announcement (14 December 2015 “Scheme Booklet"). 2. Source: iProperty
Group Ltd ASX announcement (20 July 2015).

13 REA Group half year results

Acquisition of iProperty - Asia’s leading

digital real estate advertising business

#1 in Malaysia, the Hong Kong region,

Indonesia and Thailand’
Excellent potential for long-term growth

$32 million revenue and $2.5 million EBITDA
expected for FY15'

Strong growth in customers, audience and

listings®

@ REA Group



Market opportunity — South East Asia

« Real estate market underpinned by population and GDP per capita growth
« Property sales outpacing Australia
« Strong growth opportunity with shift to digital

1,200 Number of property sales Real estate advertising budget Online real estate advertising as %of total
(thousands per annum)* (A$000's)? advertising
1,400 1,400

1,000 e .
!
1,200 1,200 i

800 1,000 1,000
800 800
600
600 600
400 OnIme is
growing at
400 400 i 40% 50%
'
200
200 200
0
iProperty's Markets Australia iProperty's Markets Australia iProperty's markets Australia
m Digital C1Offli
m Malaysia m Thailand mHK+ Macau mIndonesia ®Singapore ®Australia m Malaysia ® Thailand ®mHK+ Macau ®Indonesia = Singapore M Australia otta ine

1. Source: IPP, CoreLogic, SRX, REA, R123; 2. Source: Frost & Sullivan, IPP, DATT, REA.
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IProperty integration — South East Asia

Q

Combined

opportunity

iProperty Group

Asia’s No.1 Online Property Group

Experienced local management Proven leadership in technology, | Leverage Group capabilities

team led by CEO Georg Chmiel product, sales, marketing & resources to accelerate
: L growth
Operates leading real estate Multinational network
' i Enhance customer &
portals in 4 Asian markets Scalable technology &

consumer value through

Real estate expo specialist infrastructure differentiated experiences

L | mark xperti | Strong balance sheet . )
ocal market expertise & scale 9 Increase scale & efficiencies

15 REA Group half year results @ REA GrOUP.



International highlights — North America

realtor.com® continues to deliver record consumer audience results in FY16

- Growth of 42% to 42.5m" web and mobile site users, driven by growth in
mobile users

« Revenue of USD$172m’ driven by Connections for Co-Brokerage product
and non-listing media revenues.

Unique Users'

realfoccom MevVe y=

(6 month avg)

realtor.com® Unique Users
Average monthly UUs & Y/Y% Growth®

+34%
+42% +43%

+34%

Revenue’
USD$172m

+33%

2Q15 3Q15 4Q15 1Q16 2Q16 Jan- 16

1. Source: Internal Move data includes web, mobile web and native apps for the 6 month periods ended 31 December 2015 and 31 December 2014. 2. Source: News Corp’s Earnings Releases stated in US Dollars (5
November 2015 and 4 February 2016) for the quarters ended 30 September 2015 and 31 December 2015. 3. Source: Internal Move data includes web, mobile web and native apps for the 3 month periods ended 31
March, 30 June, 30 September and 31 December 2015 and 31 December 2014.
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International highlights — Europe

Growth in listings, agents, visits and page views
Luxembourg - new “boost” feature helps agents move listing to top of search results

Continued expansion into new regions of France

Italy - launched new app for unified experience across phone, tablet, PC

Strategic marketing initiatives in Italy

@ atHome.lu

BOOST

LN

BOOST

Apparaissez en haut

de la liste
des résultats
des
formats similaires !

17 REA Group half year results @ REA GrOUD'
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Operating results

Perfom ance ©Gm ) HY 2016 HY 2015 Revenue ($m)

Revenue
Austala 289 4 2364 22% HY16
Ash 03 28 89%) HY14

G roup revenue 314 8 2615 20% Hvi3

EBITDA 2 HY12

Australa 190 2 1450 31%

Europe 42 50 17%) EBITDA ($m)

Ash 0 1) 04 125%)

Comporate 8 4) 60) 415 AN 185.9
G roup EBITDA 2 185.9 144 5 29% MAECN 144.5
EBI[‘DAMaIgil 59% 55% HY14 [RloleK:]
NPAT © 1210 947 28% R 2

HY12 [
C ash balnce 108 4 419 159%
Eamhgspershare EPS)cents® 91.9¢c 718c 28%
o o EPS (cents)
D ¥dendspershare OPS)cents 360c 295c 22%
HY16 KeNKC)

Rec to FhancalStatem ents Gm ) HY 2016 HY 2015 HY15 [Wake)
NPAT from core operatbns 1210 947 28% hyue X
Ganh on salke ofm arketabl securiis = 312 - HvL3
Taxon sake ofm arket@bl securites = 01 - 392
Share oflossesofassocates 6 9) 0 3) - A 31.6
Gan on sak ofdisconthued bushess = 9.8 -
Reported NPAT 1151 1264 0%)

1. Information additional to IFRS measures contained in this presentation are derived from the financial report for the half year ended 31 December 2015.

2. From core operations (excludes associates and gain from sale of business and investments).
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EBITDA growth

Strong EBITDA" growth driven by:

Group EBITDA Growth ($m)

225 listing products

Strong take up of premium

* Robust developer market drove

@5) significant increase in Project
Profiles and Advertising

28
200 (=

175 +29%

» Operating costs grew 10%, well

below revenue growth reflecting

150

58 the different timing of some

expenses compared to the prior

year

100 HY 2015 Aus - Media, Aus - Aus - Europe Asia Operating expenses HY 2016 ° Reven Ue g rOVVth aChleved

Group EBITDA Residential depth Developer & Other ~ Commercial depth Subscriptions Group EBITDA

despite flat listing volumes in

the Australian market

1. From core operations (excludes associates and gain from sale of business and investments).

20 REA Group half year results @ REA GrOUP.



Premium listing products driving revenue growth

Australia - Resi

Australia - Commercial

Media, Developer & Other

Europe

Asia

HY16 Group Revenue ($m)

231 +8%

758 +24%

1905 +24%

$314.8m +20%

HY15 Group Revenue ($m)

l 22.3
| 2.8

214
- 61-3

153.7

Revenue category Gm ) HY 2016 HY 2015
Australm
Lsthg depth revenue 2516 188 6 33%
Subscrbton revenue 214 326 B4%)
Medha display 156 14 6 7%
O ther 038 0.7 14%
Australen revenue 2894 2364 22%
Europe 251 223 13%
Ash 03 28 89%)
Total revenue 314 8 2615 20%

21 REA Group half year results

@ REA Group



Strong growth in premium listings

Premium Listing Penetration (depth)

2H 2011 1H 2012 2H 2012 1H 2013 2H 2013 1H 2014  2H 2014 1H 2015 2H 2015 1H 2016

m Feature property  m Highlight property  m Premiere property

1. Source: Corelogic, Australian Residential Market new buy listings for the half year ended 31 December 2015 and 31 December 2014.

22 REA Group half year results

realestate.com.au
experienced strong growth in
premium listing products
despite no change

in listings?! in the market from

the prior year

Success of highest yielding
Premiere listing product
providing increased return on
investment to agents and

vendors

@ REA Group



European results

ltalian agents’ ltalian listings’ * Good growth in agents, traffic
130/ 130/ and listings
+ O + O » Continued success of
expansion into new regions of
Luxembourg and France
Luxembourg and France

- g + EBITDA results reflects
France visits listings’

investment in new regions in

_I_ 3 1% _I_ 57% France and marketing

initiatives in Italy

HY 2016 HY 2015

Towmlrvenue €m ) 16 4 154 % Revenue

EBITDA €m ) 2.7 35 C2%) growth
(in AUD)

Agents! 13,884 12,177 14%

Average M onthly Visis Q00 sy 11,242 10,214 10% 1 3 %

Listhgs 000 %) 955 798 20%

1. Source: REA internal data.
2. Source: Adobe SiteCatalyst average monthly visits for the half year ended 31 December 2015 for casa.it, atHome.lu, atHome.de, atOffice.lu and immoRegion.fr combined (main and mobile site visits, includes international traffic to
site) compared to the half year ended 31 December 2014.-Note: Due to the recent implementation of the Italian privacy legislation about cookies, consumers can opt out of being tracked by Adobe so these results are not an accurate

representation of the total audience.

23 REA Group half year results @ REA GrOUD'



30%

20%

10%

0%

Operating results and capital expenditure

Group operating results growth (%)

HY 2011

24

HY 2012 HY 2013 HY 2014

= Revenue growth = Operational expenses growth

EBITDA margin growth

REA Group half year results

HY 2015

HY 2016

Capital expenditure ($m)

Capital expenditure as a % of revenue

25 12.5%

HY 2011 HY 2012 HY 2013 HY 2014 HY 2015 HY 2016

mm Capex mm Melbourne office = = Capex as a %of revenue
(excl. Melbourne office fit out)

Continued reinvestment in innovation

@ REA Group

%of revenue



Group cash flow

Group Cashflow (Sm)

500 -
400 +
(152.1)
300
200 A
|

Tt

W (14.2)
100

(2.2)
Opening cashReceipts from Payments to Tax paid  Investment in Investment in Capital Payment of Other Closing cash
balance customers suppliers Move Inc. iProperty  expenditure  dividends balance

m Operating Activities  m Investing Activities  m Financing Activities

25 REA Group half year results @ REA GrOUD'
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Historical Full Year Revenue and EBITDA

27

700

600

500

400

300

200

100

I Revenue (Sm)
I EBITDA (Sm)
= == % EBITDA margin

-—
— —
-— -

FY11

REA Group half year results

Revenue, EBITDA and margin

-_
’ﬂ

FY12

(core operations)

FY13

Fyi4

FY15

- 60%

- 50%

40%

30%

20%

10%

0%

@ REA Group



Financial comparatives

Core operatons Fin Stats
HY 2012 HY 2013 HY 2014 HY 2015 HY 2016 HY 2016
Sm G ow th Sm G row th $m G row th Sm G ow th Sm G row th Sm
Revenue from core operatons 134 6 18% 1614 20% 2094 30% 2615 25% 314 8 20% 314 8
Totalrevenue & otherincom e 134 6 18% 1614 20% 2094 30% 2615 25% 314 8 20% 314 8
O perathg expenses (75 1) 13% 842) 12% 102 .6) 22% 117.0) 14% 128.9) 10% 128.9)
Share oflossesofassochtes = - = - = 65.9)
EBITDA 595 24% 772 30% 106 8 38% 144 5 35% 1859 29% 180 0
EBITDA M argh 44% 48% 51% 55% 59%
Deprecihtion and am ortdsatbon 72) 60% ©J4) 26% 10 .5) 16% 131) 25% 15.8) 20% 15.8)
EBIT 523 20% 681 30% 96 3 41% 1314 36% 1701 29% 164 2
Netfnance nhcom e 32 45 4.6 29 0.7 0.7
Eamings befor tax 555 23% 726 31% 100 9 39% 134 3 33% 170 9 27% 1650
Thcom e ax expense 4 4) ©1d) B0 2) 39.6) @9 8) 49.8)
NetPmwfit from continuing 411 32% 515 25% 70 7 37% 947 34% 1210 28% 1151
operatons
NetPmwfit 411 32% 515 25% 70 7 37% 947 34% 1210 28% 1151
D wdend pershare 125 25% 160 28% 220 38% 295 34% 360 22% 360
Eamihgspershare EPS) 31.6 27% 392 24% 53.7 37% 718 34% 91.9 28% 873

28 REA Group half year results @ REA GrOUD'



Financial comparatives

FY 2012 FY 2013

Sm G row th

Core operatons

FY 2014

Sm

Gww th

FY 2015
Gww th

Sm

HY 2016
Sm

Fin Stats
HY 2016

Sm

Revenue from core operatons 2776 16%, 3365 21%, 4375 30%, 5229 20%, 314 8 314 8
Totalrwvenue & otherincom e 2776 16%, 3365 21%, 4375 30%, 5229 20%, 314 8 314 8
O perathhg expenses 151.6) 12%) 172 5) 14%) Q12 4) ©3%) ©3721) 12%) 128.9) 128.9)
Share oflossesofassochtes - - = - - ©.9)
EBITDA 126 0 22%, 164 0 30%, 2251 37%, 2858 27% , 1859 180 0
EBITDA M argh 45% 49% 51% 55% 59%
Deprecihatbn and am ortsation 152) 45%) 18.7) ©3%) r12) 13%) ©6.9) R7%) 15 8) 15 8)
EBIT 110 8 20%, 1453 31%, 2039 40% , 258 9 27% , 170 1 164 2
Netfinance hcom e 7. 92 93 35 0.7 0.7
Eamingsbefor tax 118 5 22%, 154 5 30%, 2132 38%, 262 4 23%, 170 9 1650
Thcom e tax expense B1.7) 6% ) 44 8) @1%) 63 3) @1%) (76 9) @1%) 49.8) @9 .8)
NetPwfit rom conthnuing 86 8 29%, 1097 26% , 149 9 37%, 1855 24%, 1210 1151
opermtions

NetPwfit 86 8 29%, 1097 26%, 1499 37%, 1855 24%, 1210 1151
D wdendspershare QPS) 330 27%, 415 26%, 570 37%, 70 .0 23%, 360 360
Eamnhgspershare EPS) 662 25%, 833 26%, 1137 36%, 140 6 24%, 919 873

29 REA Group half year results
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Group cash flow reconciliation

Cash flow reconcilaton ©m ) HY 2016 HY 2015

EBITD A2 1859 144 5 29%
W orking capialm ovem ent 10 0) 19 1) @7%)
Tax pad ©9 3) @0 3) 47%
C apialexpendiuire a79) ©32) ©3%)
O ther 6./ 36 86%

Free cash flow 1053 6506 61%
Sak/fpurchase) ofother nvestm ents - 110 2 100%)
hvestm entin M ove a.z) C313) 100%)
hvestm entm PP a4 2) 108 .7) 87%)
D wdendspaid ©35) @6 2) 16%
O ther @0) @.7) @41%)

Netcash mfbow /outflow ) 355 r12 1) 117%)

1. Information additional to IFRS measures contained in this presentation is derived from the financial report for the half year ended 31 December 2015.
2. From core operations (excludes associates and gain from sale of business and investments).
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IProperty Group

* iProperty Group holds the leading market position in key South East Asian online real estate markets

n @ iProperty.com n e;mmuw.wm\

Online represents: 8 - 12% of Online represents: 5% of Prakardscom
Total RE advertising spend Total RE advertising spend

EBITDA Margin: 53% EBITDA Margin: 37%!"

Share of Agents signed up: 90% Share of Developers signed up: 40%!"

Share of Developers signed up: T0% Lead over #2 in Traffic: 1.3x

Lead over #2 in Traffic: 4.6x

IPP's market share of Lead over #2 ' n Pa""h_"g A_ge_nls:ld.h IPP's market share of
Online RE advertising  |22d over #2in Quality Listings: ~3x Online RE advertising

- /

u 9 GoHome.com.hk © rumamzs.mm\
Online represents: 3 - 5% of (® squarefoot.com.hk Online represents: 2 — 3% of P e S s
Total RE advertising spend Total RE advertising spend Investment stage
EBITDA Margin: 6% Lead over #2 in Traffic: 1.1x
Share of Agents signed up: ~70% ARPA lead over #2: ~2x
Share of Developers signed up: ~65% Lead over #2 in Paying Agents: ~1.3x
Lead over #2 in Traffic: 2.3x Lead over #2 in Quality Listings: ~1.3x

IPP’s market share of Lead over #2 .in Payill'ug A:gEfnls:IS.‘l K
Online RE advertising  L€ad over #2 in Quality Listings: ~2x

IPP's market share of

@ina RE advertising /
Source: Frost & Sullivan, IPP, DAAT, REA, Statista, Credit Suisse, Effective Measure, Google Analytics. (1) Think of Living only.
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IProperty Group

* iProperty Group owns the #1 online property portals across South East Asia. The key brands include:

-

Thailand

@ thirkofiving.com  Prakardecom

“\'

Real estate ad. market A%5140m
% online 5%
Agents | devs. ad spend  10% / 90%
# of agents 15,000
# of developers 1,000
Qagentfplirﬂandan msmoaf/
Malaysia ™
o Propertycom
Real estate ad. market AST0m
% online &-12%
Agents | devs. ad spend  30% / T0%
# of agents 11,000
# of developsrs 300
l.\'x. agent | private ssles m:ﬂ/
e Singapore ™
? {Propertycom
Real estate ad. market AL200m
% online 10— 15%
Agents [ devs. ad spend  30% / 70%
# of agents 15,000
# of developars 300
\9& agent | private sales m:ﬂ‘/

/ nn I-(nng
Macau

{zﬂipplnes

/""

Indonesia

Source: Frost & Sullivan, IPP, DAAT, REA, Statista, Credit Suisse, Effective Measure, Google Analytics, MRIA.
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7/~ HongKongRegion  \
E‘Gumvl:blll'.l_*‘ {®) squorsiootoam hk
Real estate ad. market A5340m
% online 3-5%
Agents [ devs. adspend  20%/ B0%
# of agents 12,120
# of developers 20
\%Eg!ntfpliuﬂan.ﬂm asmns%/
é Indonesia N
e
Real estate ad. market AS200m
% online 2-3%
Agents | devs. adspend 0%/ 0%
# of agents 20,000
# of developers 2,000
\%Egantrpmrﬂam m%nn'ﬂ/

®
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